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BCA & Avid Onboarding Survey: Business Rules & Data Context 
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Overview 
To make sure we’re aligning our insights with how you already report and use your data, we’d love your input on the following. This will help us set up the mapping and your dashboards correctly and speed up onboarding. 
Start Here: Short Video Overview 
Before you begin, please take a moment to watch this short video. 
In just a few minutes, you’ll see exactly how our process works, what to expect, and how to be successful in our onboarding process. 
Most teams tell us that watching this first makes everything easier—and ensures you walk away with clarity and knowing exactly what to do. 
🎥 → 	How to fill out the Avid Onboarding Survey: Business Rules & Data Context 
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1. Top-Level Reporting (Fiscal Year Beginning Month of _______) 
Can you share a recent report (or screenshot) showing the following? 
· Revenue totals 
· Donor counts 
· Gift counts 
For the: 
· Last 5 closed fiscal years 
· Current fiscal year-to-date (FYTD) Attach report or screenshot here: 
 
 
Are there any types of gifts or fields we should exclude from totals? 
(Check all that apply) 
 Pledges or future recurring commitments (field this data is in: _____) 
 Gifts in kind (field this data is in: _____) 
 Stock gifts (field this data is in: _____) 
  Other: ______________________________________________ 
 
Gift Milestone Tracking 
Avid tracks key transactional milestones—like first gift, second gift, highest gift, and most recent gift—along with the details for each transaction. These dates show up across various charts in the platform and help power your donor insights. Here’s a quick guide with more detail on how we define and use these fields. 
2. Soft Credits & Special Accounting 
Do you track soft credits (like matching gifts, DAFs, etc.)? 
 Yes   
 No  
If yes, how are they categorized or tagged in your CRM? 
●



Do you have any other special accounting in your system? These could be ways you handle split giving or reversing transactions. 
 
●  

 
3. Recurring Giving 
How do you define and identify recurring donors? 
(e.g. Monthly donors, auto-pay, CRM flags, etc.) 
●  

 
What fields or tags in your system mark a recurring gift? 
	Field or Tag 
	Description or Notes 

	Example field here 
	Description here 

	Example field here 
	Description here 


 
 



Please provide a count (or screenshot) of recurring revenue, recurring donors, and recurring gifts for the last 5 fiscal years and the current fiscal year. 
Attach report or screenshot here: 



 
4. Online vs Offline Giving 
How do you define online vs offline giving in your CRM? 
(Include field names, codes, or examples if possible. Why is this important - read our help article here) 
	Type 
	Field(s), Tags, or Notes 

	Online (web, email, Stripe, iDonate, text, etc.) 
Offline (direct mail, phone, events, etc.) 
	 
 



5. Channels & Subchannels 
How do you define donation channels in your CRM (e.g. email, direct mail, events)? 
List your standard Channels below: 
	Channel 
	Field 
	
	Code/Name 
	Comment 

	Name 1 
	Field 1 
	
	Code 1 
	Comments 
here 

	Name 2 
	Field 2 
	
	Code 2 
	 


 
List your Subchannels (optional): 
	SubChannel 
	Field 
	
	Code/Name 
	Comment 

	Name 1 
	Field 1 
	
	Code 1 
	Comments 
here 

	Name 2 
	Field 2 
	
	Code 2 
	 


 
Note: If you use more than 10 channels, we recommend grouping them into broader categories. 
6. Appeal Codes & Campaigns 
Please include a screenshot/list of your top five campaigns and the revenue, donors, and gifts associated with each campaign (if you have that data available). 
 
(include screenshot or list here) 
 
 
 
Do you use appeal codes or campaign names to track fundraising efforts? 
	Field 
	Code/Name 
	Notes 

	Appeal Code 
Appeal Name 
	Ex: spring-appeal 
 
	Comments here 
 


 
7. Donor Contact Fields 
Do you track any of the following donor contact flags? 
(Fill in CRM field names or notes if applicable) 
	Field 
	
	CRM Field 
	Notes 

	Is Deceased 
Is Primary Contact 
	Ex:  
 
	
	Comments here 
 


	 	 
 	 
 	 


Can Be Mailed / Emailed 
Opt-Out / Do Not Mail 
Is Marketable 
 
 
8. Other Rules or Considerations 
Is there anything else we should know about your data, reporting, or business rules? 
●  
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